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ITEM 2.02 RESULTS OF OPERATIONS AND FINANCIAL CONDITION

On November 1, 2022, Cardlytics, Inc. (the “Company”) issued a press release announcing its financial results for the three and nine months ended September 30, 2022, as well as information regarding a conference call to discuss these
financial results and the Company’s recent corporate highlights. The Company’s press release is furnished as Exhibit 99.1 to this Current Report on Form 8-K.

The information included in this Item 2.02 and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”) or otherwise subject to the
liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, regardless of any general incorporation language in such filing.

ITEM 7.01 OTHER EVENTS
On November 1, 2022, the Company is also posting a slide presentation on its website, which the Company will reference during the conference call described above.

A copy of the slide presentation is furnished as Exhibit 99.2 to this Current Report on Form 8-K. The information in this Item 7.01 and Exhibit 99.2 hereto shall not be deemed “filed” for purposes of Section 18 of the Exchange Act, or
otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, regardless of any general incorporation language in
such filing..

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS

(d) Exhibits

Exhibit Exhibit Description
99.1 Press release dated November 1 2022
99.2 Presentation titled “Earnings Presentation Q3 2022"
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned thereunto duly authorized.

Cardlytics, Inc.

Date: November 1, 2022 By: /s/ Andrew Christiansen

Andrew Christiansen
Chief Financial Officer
(Principal Financial and Accounting Officer)



Exhibit 99.1

gl cardlytics

Cardlytics Announces Third Quarter 2022 Financial Results
Atlanta, GA — November 1, 2022 — Cardlytics, Inc. (NASDAQ: CDLX), a digital advertising platform, today announced financial results for the third quarter ended September 30, 2022. Supplemental information is available on the
Investor Relations section of Cardlytics' website at http:/ir.cardlytics.com/.

“We delivered solid double-digit growth despite the serious challenges present in the economy,” said Karim Temsamani, CEO of Cardlytics. “While the economy may be uncertain, I believe there is inherent resiliency in platforms that
prove return on ad spend, and I am positive that we can grow profitably. There is a large opportunity ahead of us, and we will be disciplined in Q4 and beyond as we prioritize our goals and position the company well for the next ten
years.”

“Our results this quarter were in line with our expectations given our clients' concerns about the economy,” said Andy Christiansen, CFO of Cardlytics. “There is a wide range of outcomes for Q4, but our highest priority is meeting our
profitability and cash flow goals for 2023. We are focused on taking the necessary steps to ensure we can control our destiny and achieve our long-term goals.”
Third Quarter 2022 Financial Results

«  Revenue was $72.7 million, an increase of 12% year-over-year, compared to $65.0 million in the third quarter of 2021.

«  Billings, a non-GAAP metric, was $110.4 million, an increase of 12% year-over-year, compared to $98.4 million in the third quarter of 2021.

*  Gross profit was $26.0 million, an increase of 6% year-over-year, compared to $24.5 million in the third quarter of 2021.

* Adjusted contribution, a non-GAAP metric, was $35.1 million, an increase of 11% year-over-year, compared to $31.6 million in the third quarter of 2021.

*  Net income attributable to common stockholders was $6.3 million, or $0.19 per diluted share, based on 33.3 million fully diluted weighted-average common shares, compared to a net loss attributable to common stockholders
of $(44.5) million, or $(1.35) per diluted share, based on 33.1 million fully diluted weighted-average common shares in the third quarter of 2021.

*  Non-GAAP net loss was $(16.5) million, or $(0.50) per diluted share, based on 33.3 million fully diluted weighted-average common shares, compared to non-GAAP net loss of $(11.0) million, or $(0.33) per diluted share,
based on 33.1 million fully diluted weighted-average common shares in the third quarter of 2021.

*  Adjusted EBITDA, a non-GAAP metric, was a loss of $(12.7) million compared to a loss of $(5.2) million in the third quarter of 2021.

Key Metrics
«  Cardlytics MAUs were 184.7 million, an increase of 8%, compared to 170.6 million in the third quarter of 2021.
+  Cardlytics ARPU was $0.36 in the third quarter of 2022 and 2021.
«  Bridg ARR was $22.1 million in the third quarter of 2022.

Definitions of MAUs, ARPU and ARR are included below under the caption “Non-GAAP Measures and Other Performance Metrics."
Fourth Quarter 2022 Financial Expectations

Cardlytics anticipates billings, revenue, and adjusted contribution to be in the following ranges (in millions):

Q4 2022 Guidance

Billings® $120.0 - $132.0
Revenue $80.0 - $90.0
Adjusted contribution® $38.0 - $44.0

(1) A reconciliation of billings to GAAP revenue on a forward-looking basis is presented below under the heading "Reconciliation of Forecasted GAAP Revenue to Billings."
(2) A reconciliation of adjusted contribution to GAAP gross profit on a forward-looking basis is not available without unreasonable efforts due to the high variability, complexity and low visibility with respect to the items excluded from this non-GAAP
measure.

Earnings Teleconference Information

Cardlytics will discuss its third quarter 2022 financial results during a teleconference today, November 1, 2022, at 5:00 PM ET / 2:00 PM PT. A live dial-in will be available after registering at http:/ir.cardlytics.com/. Shortly after the
conclusion of the call, a replay of this conference call will be available through 8:00 PM ET on November 8, 2022 on the Cardlytics Investor Relations website at http://ir.cardlytics.com/. Following the completion of the call, a recorded
replay of the webcast will be available on Cardlytics’ website.



About Cardlytics

Cardlytics (NASDAQ: CDLX) is a digital advertising platform. We partner with financial institutions to run their rewards programs that promote customer loyalty and deepen relationships. In turn, we have a secure view into where and
when consumers are spending their money. We use these insights to help marketers identify, reach, and influence likely buyers at scale, as well as measure the true sales impact of marketing campaigns. Headquartered in Atlanta,
Cardlytics has offices in London, New York, Los Angeles, San Francisco, Austin, Detroit and Visakhapatnam. Learn more at www.cardlytics.com.

Cautionary Language Concerning Forward-Looking Statements

This press release contains "forward-looking statements" within the meaning of the "safe harbor" provisions of the Private Securities Litigation Reform Act of 1995, including but not limited to, our financial guidance for the fourth
quarter of 2022, future growth and achievement of long-range goals. These forward-looking statements are made as of the date they were first issued and were based on current expectations, estimates, forecasts and projections as well
as the beliefs and assumptions of management. Words such as "expect,” "anticipate," "should," "believe," "hope," "target," "project," "goals," "estimate," "potential,” "predict," "may," "will," "might," "could," "intend," or variations of
these terms or the negative of these terms and similar expressions are intended to identify these forward-looking statements. Forward-looking statements are subject to a number of risks and uncertainties, many of which involve factors
or circumstances that are beyond our control.

Our actual results could differ materially from those stated or implied in forward-looking statements due to a number of factors, including but not limited to: risks related to the uncertain impacts that COVID-19 may have on our
business, financial condition, results of operations; unfavorable conditions in the global economy and the industries that we serve; our quarterly operating results have fluctuated and may continue to vary from period to period; our
ability to sustain our revenue growth and billings; risks related to the integration of Dosh, Bridg and Entertainment with our company; potential payments under the Merger Agreement with Bridg; risks related to our substantial
dependence on our Cardlytics platform; risks related to our substantial dependence on JPMorgan Chase Bank, National Association (“Chase”), Bank of America, National Association ("Bank of America"), Wells Fargo Bank, National
Association (“Wells Fargo”) and a limited number of other financial institution (“FI”) partners; risks related to our ability to maintain relationships with Chase, Wells Fargo and Bank of America; the amount and timing of budgets by
marketers, which are affected by budget cycles, economic conditions and other factors, including the impact of the COVID-19 pandemic; our ability to generate sufficient revenue to offset contractual commitments to FIs; our ability to
attract new partners, including FI partners, and maintain relationships with bank processors and digital banking providers; our ability to maintain relationships with marketers; our ability to maintain relationships with marketers; our
ability to adapt to changing market conditions, including our ability to adapt to changes in consumer habits, negotiate fee arrangements with new and existing partners and retailers, and develop and launch new services and features; and
other risks detailed in the “Risk Factors” section of our Form 10-Q filed with the Securities and Exchange Commission on November 1, 2022 and in subsequent periodic reports that we file with the Securities and Exchange
Commission. Past performance is not necessarily indicative of future results.

The forward-looking statements included in this press release represent our views as of the date of this press release. We anticipate that subsequent events and developments will cause our views to change. We undertake no intention or
obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise, except as required by law. These forward-looking statements should not be relied upon as representing
our views as of any date subsequent to the date of this press release.

Non-GAAP Measures and Other Performance Metrics

To supplement the financial measures presented in our press release and related conference call or webcast in accordance with generally accepted accounting principles in the United States (“GAAP”), we also present the following non-
GAAP measures of financial performance: billings, adjusted contribution, adjusted EBITDA, adjusted Partner Share and other third party costs, non-GAAP net loss and non-GAAP net loss per share as well as certain other performance
metrics, such as monthly active users (“MAUs”), average revenue per user (“ARPU”) and annualized recurring revenue ("ARR").

A “non-GAAP financial measure” refers to a numerical measure of our historical or future financial performance or financial position that is included in (or excluded from) the most directly comparable measure calculated and
presented in accordance with GAAP in our financial statements. We provide certain non-GAAP measures as additional information relating to our operating results as a complement to results provided in accordance with GAAP. The
non-GAAP financial information presented herein should be considered in conjunction with, and not as a substitute for or superior to, the financial information presented in accordance with GAAP and should not be considered a
measure of liquidity. There are significant limitations associated with the use of non-GAAP financial measures. Further, these measures may differ from the non-GAAP information, even where similarly titled, used by other companies
and therefore should not be used to compare our performance to that of other companies.



‘We have presented billings, adjusted contribution, adjusted EBITDA, adjusted Partner Share and other third-party costs, non-GAAP net loss and non-GAAP net loss per share as non-GAAP financial measures in this press release.
Billings represents the gross amount billed to customers and marketers for advertising campaigns in order to generate revenue. Cardlytics platform billings is recognized gross of both Consumer Incentives and Partner Share. Cardlytics
platform GAAP revenue is recognized net of Consumer Incentives and gross of Partner Share. Bridg platform billings is the same as Bridg platform GAAP revenue. We define adjusted contribution as a measure by which revenue
generated from our marketers exceeds the cost to obtain the purchase data and the digital advertising space from our partners. Adjusted contribution demonstrates how incremental marketing spend on our platforms generates
incremental amounts to support our sales and marketing, research and development, general and administration and other investments. Adjusted contribution is calculated by taking our total revenue less our Partner Share and other
third-party costs exclusive of deferred implementation costs, which is a non-cash cost. Adjusted contribution does not take into account all costs associated with generating revenue from advertising campaigns, including sales and
marketing expenses, research and development expenses, general and administrative expenses and other expenses, which we do not take into consideration when making decisions on how to manage our advertising campaigns. We
define adjusted EBITDA as our income (loss) before income taxes; interest expense, net; depreciation and amortization expense; stock-based compensation expense; foreign currency loss (gain); deferred implementation costs;
restructuring and reduction of force, acquisition and integration (benefit) costs, change in fair value of contingent consideration and goodwill impairment. We define adjusted Partner Share and other third-party costs as our Partner Share
and other third-party costs excluding non-cash equity expense and amortization of deferred implementation costs. We define non-GAAP net loss as our net income (loss) before stock-based compensation expense; foreign currency loss
(gain); acquisition and integration (benefit) costs; amortization of acquired intangibles; change in fair value of contingent consideration; and restructuring and reduction of force. Notably, any impacts related to minimum Partner Share
commitments in connection with agreements with certain partners are not added back to net income (loss) in order to calculate adjusted EBITDA, adjusted contribution and non-GAAP net loss. We define non-GAAP net loss per share
as non-GAAP net loss divided by weighted-average common shares outstanding, diluted.

We believe the use of non-GAAP financial measures, as a supplement to GAAP measures, is useful to investors in that they eliminate items that are either not part of our core operations or do not require a cash outlay, such as stock-
based compensation expense. Management uses these non-GAAP financial measures when evaluating operating performance and for internal planning and forecasting purposes. We believe that these non-GAAP financial measures help
indicate underlying trends in the business, are important in comparing current results with prior period results and are useful to investors and financial analysts in assessing operating performance.

We define MAUs as targetable customers or accounts that have logged in and visited online or mobile applications containing offers, opened an email containing an offer, or redeemed an offer from the Cardlytics platform during a
monthly period. We then calculate a monthly average of these MAUs for the periods presented. We define ARPU as the total revenue generated in the applicable period calculated in accordance with GAAP, divided by the average

number of MAUs in the applicable period. We define ARR as the annualized GAAP revenue of the final month in the period presented for the Bridg platform. ARR should not be considered in isolation from, or as an alternative to,
revenue prepared in accordance with GAAP. We believe that ARR is an indicator of the Bridg platform’s ability to generate future revenue from existing clients.



CARDLYTICS, INC.
CONDENSED CONSOLIDATED BALANCE SHEETS (UNAUDITED)
(Amounts in thousands, except par value amounts)

September 30, 2022

December 31, 2021

Assets
Current assets:
Cash and cash equivalents 138,514 $ 233,467
Restricted cash 74 95
Accounts receivable and contract assets, net 97,168 111,085
Other receivables 4,675 6,097
Prepaid expenses and other assets 8,697 7,981
Total current assets 249,128 358,725
Long-term assets:
Property and equipment, net 7,103 11,273
Right-of-use assets under operating leases, net 9,276 10,196
Intangible assets, net 113,878 125,550
Goodwill 665,813 742,516
Capitalized software development costs, net 18,377 13,131
Other long-term assets, net 2,737 2,406
Total assets 1,066,312 $ 1,263,797
Liabilities and stockholders' equity
Current liabilities:
Accounts payable 4,768 $ 4,619
Accrued liabilities:
Accrued compensation 12,940 12,136
Accrued expenses 20,556 19,620
Partner Share liability 41,051 46,595
Consumer Incentive liability 48,353 52,602
Deferred revenue 3,004 3,280
Current operating lease liabilities 6,088 6,028
Current contingent consideration 118,151 182,470
Total current liabilities 254,911 327,350
Long-term liabilities:
Convertible senior notes, net 225,678 184,398
Deferred liabilities 58 173
Long-term operating lease liabilities 5,135 6,801
Long-term contingent consideration — 49,825
Other long-term liabilities 21 4,550
Total liabilities 485,803 573,097
Stockholders’ equity:
Common stock, $0.0001 par value—100,000 shares authorized and 33,043 and 33,534 shares issued and outstanding as of September 30, 2022 and December 31, 2021, respectively. 9 9
Additional paid-in capital 1,169,213 1,212,823
Accumulated other comprehensive income 9,578 486
Accumulated deficit (598,291) (522,618)
Total stockholders’ equity 580,509 690,700
Total liabilities and stockholders’ equity 1,066,312 $ 1,263,797




CARDLYTICS, INC.

CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS (UNAUDITED)

Revenue
Costs and expenses:
Partner Share and other third-party costs
Delivery costs
Sales and marketing expense
Research and development expense
General and administration expense
Acquisition and integration (benefit) costs
Change in fair value of contingent consideration
Goodwill impairment
Depreciation and amortization expense
Total costs and expenses
Operating income (loss)
Other expense:
Interest expense, net
Foreign currency loss
Total other expense

Income (loss) before income taxes

Income tax benefit

Net income (loss)

Net income (loss) attributable to common stockholders
Net income (loss) per share attributable to common stockholders, basic
Net income (loss) per share attributable to common stockholders, diluted
‘Weighted-average common shares outstanding, basic

Weighted-average common shares outstanding, diluted

Delivery costs
Sales and marketing
Research and development
General and administration
Total stock-based compensation

(Amounts in thousands, except per share amounts)

Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 2022 2021

$ 72,706 $ 64,984 216,039 $ 177,067
37,563 34,090 112,996 93,814

9,125 6,390 23,820 16,076

18,289 16,733 57,920 46,998

13,762 11,141 39,634 26,293

19,972 20,073 61,381 49,136

(1,867) 1,714 (4,269) 22,926

(46,126) 6,261 (114,144) 7,741

— — 83,149

10,468 8,375 30,695 20,273

61,186 104,777 291,182 283,257
11,520 (39,793) (75,143) (106,190)
(580) (3,193) (2,406) (9,316)
(4,673) (1,543) (10,882) (1,224)
(5,253) (4,736) (13,288) (10,540)
6,267 (44,529) (88,431) (116,730)

— — 1,446 —
6,267 (44,529) (86,985) (116,730)
$ 6,267 $ (44,529) (86,985) $ (116,730)
$ 019 $ (1.35) (2.60) $ (3.67)
$ 019 $ (1.35) (2.60) $ (3.67)
32,950 33,101 33,455 31,802

33,269 33,101 33,455 31,802

CARDLYTICS, INC.
STOCK-BASED COMPENSATION EXPENSE (UNAUDITED)
(Amounts in thousands)
Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 2022 2021

$ 920 $ 552 2,416 $ 1,382
1,428 3,841 8,765 9,928

1,968 3,170 9,419 7,132

1,451 9,267 11,594 18,973

$ 5767 $ 16,830 32,194 § 37,415




Operating activities
Net Loss

CARDLYTICS, INC.
CONDENSED CONSOLIDATED STATEMENTS OF CASH FLOWS (UNAUDITED)
(Amounts in thousands)

Adjustments to reconcile net income (loss) to net cash used in operating activities:

Credit loss expense
Depreciation and amortization
Amortization of financing costs charged to interest expense
Accretion of debt discount and non-cash interest expense
Amortization of right-of-use assets
Stock-based compensation expense
Goodwill impairment
Change in fair value of contingent consideration
Other non-cash expense (income), net
Deferred implementation costs
Income tax benefit
Change in operating assets and liabilities:
Accounts receivable
Prepaid expenses and other assets
Accounts payable
Other accrued expenses
Partner Share liability
Consumer Incentive liability
Net cash used in operating activities
Investing activities
Acquisition of property and equipment
Acquisition of patents
Capitalized software development costs
Business acquisitions, net of cash acquired
Net cash used in investing activities
Financing activities
Principal payments of debt
Proceeds from issuance of common stock
Repurchase of common stock
Deferred equity issuance costs
Debt issuance costs
Net cash received (used in) provided by financing activities
Effect of exchange rates on cash, cash equivalents and restricted cash
Net decrease in cash, cash equivalents and restricted cash
Cash, cash equivalents, and restricted cash — Beginning of period
Cash, cash equivalents, and restricted cash — End of period

Nine Months Ended
September 30,
2022 2021

(86,985) $ (116,730)
949 1,440
30,695 20,273
1,192 701
— 7,078
4,230 3,770
32,194 37,415
83,149 —
(114,144) 7,741
10,524 1,275
— 2,343
(1,446) —
15,082 (757)
(456) (1,296)
111 42
(5,814) (2,626)
(5,836) (2,171)
(4,248) 3,534
(40,803) (37,968)
(1,090) (2,145)
(73) (68)
(9,170) (6,937)
(2,274) (494,131)
(12,607) (503,281)
(24) —

397 486,163
(40,000) —
— (190)
(181) (200)
(39,808) 485,773
(1,756) (393)
(94,974) (55,869)
233,562 293,349
138,588 $ 237,480




CARDLYTICS, INC.
SUMMARY OF GAAP AND NON-GAAP RESULTS (UNAUDITED)
(Dollars in thousands)

Three Months Ended Nine Months Ended
September 30, Change September 30, Change
2022 2021 $ % 2022 2021 $ %

Billings® $ 110,392 §$ 98,448 $ 11,944 12% $ 316,361 $ 260,102 $ 56,259 22%

Consumer Incentives 37,686 33,464 4,222 13 100,322 83,035 17,287 21
Revenue 72,706 64,984 7,722 12 216,039 177,067 38,972 22

Adjusted Partner Share and other third-party costs”) 37,563 33,359 4,204 13 112,996 91,471 21,525 24
Adjusted contribution® 35,143 31,625 3,518 11 103,043 85,596 17,447 20

Delivery costs 9,125 6,390 2,735 43 23,820 16,076 7,744 48

Deferred implementation costs — 731 (731) (100) — 2,343 (2,343) (100)
Gross profit $ 26,018 $ 24504 $ 1,514 6% $ 79223 $ 67,177 $ 12,046 18 %
Net income (loss) $ 6,267 $ (44,529) $ 50,796 14% $ (86,985) $ (116,730) $ 29,745 25)%
Adjusted EBITDA® $ (12,708) § (5,169) $ (7,539) (146)% $ (39,030) $ (14,779) $ (24,251) 164 %

(1) Billings, adjusted Partner Share and other third-party costs, adjusted contribution and adjusted EBITDA are non-GAAP measures. Reconciliations of these non-GAAP measures to the most comparable GAAP measures are presented below under the

headings "Reconciliation of GAAP Revenue to Billings", "Reconciliation of GAAP Gross Profit to Adjusted Contribution" and "Reconciliation of GAAP Net Income (Loss) to Adjusted EBITDA."

CARDLYTICS, INC.
RECONCILIATION OF GAAP REVENUE TO BILLINGS (UNAUDITED)
(Amounts in thousands)

Three Months Ended Three Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform C lidated Cardlytics Platform Bridg Platform C lidated
Revenue $ 67,285 $ 5421 $ 72,706 $ 62,075 $ 2,909 $ 64,984
Plus:
Consumer Incentives 37,686 — 37,686 33,464 — 33,464
Billings $ 104,971 $ 5421 $ 110,392 $ 95,539 $ 2,909 $ 98,448
Nine Months Ended Nine Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform C lidated Cardlytics Platform Bridg Platform C lidated
Revenue $ 200,538 $ 15,501 $ 216,039 $ 172,068 $ 4999 $ 177,067
Plus:
Consumer Incentives 100,322 — 100,322 83,035 — 83,035

Billings $ 300,860 $ 15,501  $ 316,361 $ 255,103 § 4,999 $ 260,102




Revenue
Minus:
Partner Share and other third-party costs
Delivery costs®”
Gross profit
Plus:
Delivery costs®”
Deferred implementation costs®
Adjusted contribution

CARDLYTICS, INC.

RECONCILIATION OF GAAP GROSS PROFIT TO ADJUSTED CONTRIBUTION (UNAUDITED)

(Amounts in thousands)

(2) Deferred implementation costs is excluded from adjusted Partner Share and other third-party costs as follows (in thousands):

Partner Share and other third-party costs

Minus:
Deferred implementation costs

Three Months Ended Three Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform C idated Cardlytics Platform Bridg Platform C lidated
$ 67,285 $ 5421 $ 72,706 $ 62,075 $ 2,909 $ 64,984
37,399 164 37,563 33,929 161 34,090
7,623 1,502 9,125 4,777 1,613 6,390
22,263 3,755 26,018 23,369 1,135 24,504
7,623 1,502 9,125 4,777 1,613 6,390
— — — 731 — 731
$ 29,886 $ 5257 $ 35,143 § 28,877 $ 2,748 $ 31,625
(1) Stock-based compensation expense recognized in consolidated delivery costs totaled $0.9 million and $0.6 million for the three months ended September 30, 2022 and 2021, respectively.
Three Months Ended Three Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform Consolidated Cardlytics Platform Bridg Platform Consolidated
$ 37,399 $ 164 § 37,563 $ 33,929 $ 161 § 34,090
— — — 731 = 731
$ 37,399 $ 164 § 37,563 $ 33,198 $ 161§ 33,359

Adjusted Partner Share and other third-party costs




Revenue
Minus:
Partner Share and other third-party costs
Delivery costs(")
Gross profit
Plus:
Delivery costs®
Deferred implementation costs®
Adjusted contribution

(2) Deferred implementation costs is excluded from adjusted Partner Share and other third-party costs as follows (in thousands):

Partner Share and other third-party costs
Minus:
Deferred implementation costs
Adjusted Partner Share and other third-party costs

Nine Months Ended Nine Months Ended
September 30, 2022 ber 30, 2021
Cardlytics Platform Bridg Platform lidated Cardlytics Platform Bridg Platform C d
$ 200,538 $ 15,501 $ 216,039 $ 172,068 4999 $ 177,067
111,829 1,167 112,996 93,590 224 93,814
18,841 4,979 23,820 13,552 2,524 16,076
69,868 9,355 79,223 64,926 2,251 67,177
18,841 4,979 23,820 13,552 2,524 16,076
_ _ _ 2,343 — 2,343
$ 88,709 $ 14,334 § 103,043 $ 80,821 4775 $ 85,596
(1) Stock-based compensation expense recognized in consolidated delivery costs totaled and $2.4 million and $1.4 million for the nine months ended September 30, 2022 and 2021, respectively.
Nine Months Ended Nine Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform lidated Cardlytics Platform Bridg Platform C lidated
$ 111,829 $ 1,167 $ 112,996 $ 93,590 $ 224 $ 93,814
— = — 2,343 = 2,343
$ 111,829 $ 1,167 § 112,996 $ 91,247 $ 224 $ 91,471




Net income (loss)
Plus:

Income tax benefit

Interest expense - net

Depreciation and amortization

Stock-based compensation expense

Foreign currency loss

Deferred implementation costs

Acquisition and integration (benefit) costs

Change in fair value of contingent consideration

Goodwill impairment

Restructuring and reduction of force
Adjusted EBITDA

CARDLYTICS, INC.
RECONCILIATION OF GAAP NET INCOME (LOSS) TO ADJUSTED EBITDA (UNAUDITED)
(Amounts in thousands)

Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 2022 2021

$ 6,267 $ (44,529) $ (86,985) $ (116,730)
— — (1,446) —
580 3,193 2,406 9,316
10,468 8,375 30,695 20,273
5,767 16,830 32,194 37,415
4,673 1,543 10,882 1,224
— 731 — 2,343
(1,867) 1,714 (4,269) 22,926
(46,126) 6,261 (114,144) 7,741
— — 83,149 —
7,530 713 8,488 713
$ (12,708) $ (5,169) $ (39,030) $ (14,779)




CARDLYTICS, INC.

RECONCILIATION OF ADJUSTED CONTRIBUTION TO ADJUSTED EBITDA (UNAUDITED)
(Amounts in thousands)

Three Months Ended

Three Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform C lidated Cardlytics Platform Bridg Platform Consolidated
Adjusted Contribution $ 29,886 $ 5257 $ 35,143 § 28,877 $ 2,748 $ 31,625
Minus:
Delivery costs 7,623 1,502 9,125 4,777 1,613 6,390
Sales and marketing expense 16,529 1,760 18,289 15,469 1,264 16,733
Research and development expense 11,682 2,080 13,762 10,163 978 11,141
General and administration expense 19,558 414 19,972 19,039 1,034 20,073
Stock-based compensation expense (5,302) (465) (5,767) (15,627) (1,203) (16,830)
Restructuring and reduction of force (7,530) — (7,530) (713) — (713)
Adjusted EBITDA $ (12,674) $ (34) $ (12,708) $ (4231) $ (938) $ (5,169)
Nine Months Ended Nine Months Ended
September 30, 2022 September 30, 2021
Cardlytics Platform Bridg Platform C lidated Cardlytics Platform Bridg Platform C lidated
Adjusted Contribution $ 88,709 $ 14,334 $ 103,043 $ 80,821 $ 4775 $ 85,596
Minus:
Delivery costs 18,841 4,979 23,820 16,076 — 16,076
Sales and marketing expense 53,345 4,575 57,920 45,257 1,741 46,998
Research and development expense 34,577 5,057 39,634 26,135 158 26,293
General and administration expense 59,999 1,382 61,381 49,136 49,136
Stock-based compensation expense (31,181) (1,013) (32,194) (37,415) (37,415)
Restructuring and reduction of force (8,488) — (8,488) (713) (713)
Adjusted EBITDA $ (38,384) $ (646) $ (39,030) $ (17,655) $ 2,876 $ (14,779)




CARDLYTICS, INC.
RECONCILIATION OF GAAP NET INCOME (LOSS) TO NON-GAAP NET LOSS
AND NON-GAAP NET LOSS PER SHARE (UNAUDITED)
(Amounts in thousands, except per share amounts)

Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 2022 2021
Net income (loss) $ 6,267 $ (44,529) $ (86,985) $ (116,730)
Plus:
Stock-based compensation expense 5,767 16,830 32,194 37,415
Foreign currency loss 4,673 1,543 10,882 1,224
Acquisition and integration (benefit) costs (1,867) 1,714 (4,269) 22,926
Amortization of acquired intangibles 7,207 6,497 21,560 13,009
Change in fair value of contingent consideration (46,126) 6,261 (114,144) 7,741
Goodwill impairment — — 83,149 —
Restructuring and reduction of force 7,530 713 8,488 713
Income tax benefit — — (1,446) —
Non-GAAP net loss $ (16,549) $ (10,971) $ (50,571) $ (33,702)
‘Weighted-average number of shares of common stock used in computing non-GAAP net loss per share:

Non-GAAP weighted-average common shares outstanding, diluted 33,269 33,101 33,455 31,802
Non-GAAP net loss per share attributable to common stockholders, diluted $ (0.50) $ 0.33) $ (1.51) $ (1.06)
CARDLYTICS, INC.

RECONCILIATION OF FORECASTED GAAP REVENUE TO BILLINGS (UNAUDITED)
(Amounts in thousands)
Q4 2022 Guidance

Revenue $80.0 - $90.0
Plus:

Consumer Incentives $40.0 - $42.0

Billings $120.0 - $132.0

Contacts:

Public Relations:

Monica McDonald
Cardlytics, Inc.
MMcDonald@cardlytics.com

Investor Relations:

Robert Robinson

Corporate Development & IR
ir@cardlytics.com
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Disclaimer

Th includes fo looking statements. All d in thi other than statements of historical facts, including statements regarding expectations about future financial performance or results of Cardlytics,

Inc. (“Cardlytics,” “we,” “us,” or “our} including the potential benefits of our acquisitions of Dosh, Bridg and Entertainment, becoming cash flow positive by the second half af 2023, earnings guidance for the fourth quarter of 2022, Bridg's future

gross margin, th ipated impact of i create /aluse and growth in MAUSs and ARPU are forward looking statements. The words “anticipate,” believe,” “continue,” “estimate,” "expect,” “intend,” "may,” "will"

and similar expressions are intended to identify forward-looking statements, The future events and trends discussed in this presentation may not accur and actual results could differ materially and adversely from those anticipated or implied in

the forward-locking statements. Farward-looking statements are subject to a number of risks and uncertainties, many of which involve factors or circumstances that are beyond our contrel. Our actual results could differ materially from thase

stated or implied in forward-looking statements due ta a number of factors, including but not imited to: risks related to the impacts that COVID- on our business, financial conditian, results of operations; unfavorable
conditions in the global economy and the industries that we serve; our quarterly operating results have fluctuated and may continue to vary from periad to period; our ability sustain our revenue and billings growth; risks related the integration of
Dosh, Bridg and Entertainment with our company; potential payments under the Merger Agreement with Bridg: risks related to our substantial dependence an our Cardlytics platfarm praduct; risks related to our substantial dependence on

IPMorgan Chase Bank, National Associatian |"Chase”), Bank of America, National Association (“Bank of America®), Wells Fargo Bank, National Association (“Wells Farga™) and a limited number of other financial institution {"FI") partners; risks.

@ the impact of the

related to our ability to ms in relationships with Chase, Bank of America and Wells Fargo; the amount and timing of budgets by marketers, which are affected by budget cycles, economic conditions and other factors, inclu

coviD. ic; our ab

ity to g revenue 1o offset contractual commitments ta Fis; our ability to attract new partners, which include FI partners and merchant data partners, and maintain relatienships with bank processors
and digital banking providers; our ability to maintain relationships with marketers; aur ability o adapt to changing market conditions, including our ability ta adapt to changes in consumer habits, negotiate fee arrangements with new and existing

partners and retailers, and develop and launch new services and features; and other risks detailed in the “Risk Factors” section of our Form 10-Q filed with the Securities and Exchange Commission on November 1, 2022. Although we believe that

the expectations reflected in the forward-locking statements are reasonable, we cannot guarantee future results, levels of activity, or events and it flected in the statements will occur,

We are under no duty to update any of these forward-loaking statements after the date of this presentation to conform these statements to actual results or revised expectations, except as required by law.

I 2ddition to LS. GAAR financial information, this presentation includes bilings, adjusted contril adjusted Partner third-party cests, adjusted EBITDA, adjusted EBITDA margin, non-GAAP net loss and non-GAAP net loss) per

share, each of which is 2 non-GAAP financial measure. These non-GAAP financial measures are in addition to, and not a substitute for or superior to, measures of financial performance prepared in accordance with U.S. GAAP. Reconciliations of

bi

s, adjusted contribution, adjusted Partner Share and other third-party costs, adjusted EBITDA, adjusted EBITDA margin, non-GAAP net loss and nen-GAAP net loss per share to the most directly comparable GAAP measures are included in the

appendix to this presentation. Please see appendix for definitions.




Company overview




Ve power a native
ad platform in our
partners’ digital

channels.




Cardlytics provides a scaled
solution based on purchase
intelligence

Distinctive benefits for marketers

+

+

Reach valuable banking customers

Operate in a brand-safe, privacy-protected,
trusted digital channel

Market to the most valuable customers
based on their actual spending

Drive in-store and enline traffic

Closed-loop solution measures marketing
results to the penny

184M+

Monthly Active Users!®)

S3.9T+

in Annual Spend®@

Tin 2

U.S. Purchase Transactions!®




[p

Cardlytics is focused on five strategic initiatives
to create shareholder value

Ad Server and Ads Manager adoption +  Connecting 100% of MAUs to new Ad Server by the end of 2023
+ Increasing adoption by agency, middle market and SMB clients

Next-gen customer experience +  Upgraded Ul / UX for more content and better offer constructs,
and engagement solutions to drive engagement and spend

+ Delivering product-level offers across wider retail to provide advertisers

Product & category offers enhanced flexibility and optionality

Grocery & CPG at scale +  Scaled product-level offers from leading brands with a friction-free
customer axperience

+ Becoming cash flow positive by the second half of 2023 with continued self-

Drive long-term growth & operating leverage - W
funding of growth initiatives




Financial information & operating metrics




Trended consolidated results

BN Revenue . Adj. Contribution'!) . Billings'!

Q3 Billings
)

Qazt a2 azz2 a322

Adjusted contrib re non.GAAP measures. Reconclliations of these non-GAAP measures mparable GAAP

measures are Ineluded in the appendiz to this presentation, as well as

finitions of these non-GAAP measures,
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Billings and adjusted contribution best
reflect performance

Billings

Total in aggregate paid
by marketers.

c

Set by COLX to achieve
marketing objectives;
can fluctuate based on
desired outcome

consumer
incentive
Additional Consumer

Incentives funded by our
Partners

GAAP revenue

Recognized as Revenue; to
be split between CDLX &
our Partners.

Partner share

Portion of Revenue shared
with our Partners

Adjusted contribution

Amount retained by COLX; net
af Partner Share




G

Q3 2022 year-over-year
consolidated results

Billings™™

Consumer Incentives

121% $37,686 Revenue
EIES - : i
Adjusted Partner Share and other third-party costs'
Consumer
Incentives R
Adjusted contribution!
[eue 4 ne%
$37.563 Delivery costs
Adjusted
Partner Share

Deferred implementation costs

L% Gross profit
Adjusted 2
Cantribution Net (loss) income
Adjusted EBITDA™
Q32021 032002

(1) Billings, adjusted Partner Share and othe

DA are nan-GAAP me

adi n-GAAP M

iation of €

appendix under the headings "Recon

ion of GAAP Grass Profit to Adjusted Contribution” and "Recanciliation of GA

in thousands)

at (Loss) Income 1o Adjusted

Three Months Ended Change
30

2021 2022 $ %
$98,448  $110,392 511,944  12.1%
33,464 37,686 4222 12.6%
564,984 $72,706 §7.722 11.9%
33,359 37,563 4,204 12.6%
531,625 $35,143 §3,518 11.1%

6,390 9,125 2,735 42.8%

731 - (731)  (100.0%)
$24504 526018 51514  6.2%
(544,529) 56,267 550,796 nfa
($5,169)  ($12,708)  ($7,539) n/a




Cardlytics platform advertiser spend by
industry

% Change % of Advertiser Spend
Three Months Ended Three Months Ended

Industry September 30, September 30,

s 2021 vs 2020 52019 2019 2020 2011 2022
Grocery & Gas > (10%) >30% >53% <10% >10% >10% <10%
Restaurant < (15%) >20% <10% <30% >30% <30% > 20%
Retail <20% >120% <(30%) >30% <25% <30% >30%
TRE <100% <125% <20% >15% <10% 5% >10%
Other nfa nfa <365% > 0% > 0% > 0% <5%
DIC > 10% <70% > 150% <15% <25% >25% <25%

° Advertising spend from agency accounts grew > 85% during the third quarter of 2022 compared to the third quarter of 2021,
Agency accounts represented > 10% of total advertising spend during the third quarter of 2022 compared to < 10% during the
third quarter of 2021.
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Cardlytics platform
engagement metrics(?)

There may be variation in future quarters due to factors such as global
economic events, bank launches, new advertisers with significant spend,
and growth in nascent or new verticals.

Monthly log-in days!” show that MAUs logged in 10 days per month in Q3
2022 and Q3 2021.

Offer activation rates'” show higher rates for small-ticket, volume-heavy
offers versus large-ticket and subscription offers.

Campaign spend ratios® show Cardlytics currently targets a small
proportion of total MAU spend.

+ Asbudgets increase and more advertisers come onto the platform, more

spend from MAUSs can be targeted with offers.

+ There remains considerable room to target larger audiences in light of
existing MAU engagement levels.

s anly

definitions.

Offer Activation Rates by Industry Q32021 s 03 2022

730% ¢ o

5.25%
4.32%

3.66%
291% 297% 373y 276%; ey 25 206%
Lo 2™ 210% I I Sl I I

&€ ‘,.6,\“‘“6\ fe o e‘,ﬁw’" b o Qlwf‘v‘\d‘ o
&

Campaign Spend Ratios by Industry Q32021 e Q32022

236% . 3245 256%
B 1.19%3.35%

110%
0.90%
0.435,063% u‘su%. 0.47% . 0.31%
0.03% §
= . - =

. o ‘@,g\ o e o “M,& o Mé\d‘ ‘p@\
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Significant MAU increase precedes opportunity
for expected billings growth and future ARPU expansion for the
Cardlytics platform

(naAs in mitians] @ wmauso — ARPUTY

Qio Qz20 Q320 Qa0 Qi Q21 Q321 Qa21 Q122 Q22 Q322




Bridg Gross Margin

Margin improvement for company over time as more clients

scale beyond proof of concept and data costs normalize

Bridg incurs higher expenses during onboarding

+ Processing of several years’ worth of historical data initially
versus steady state processing of data on a daily basis

+ Implementation costs are also incurred upfront
+ New data lake and data warehouse costs
+ Data transfer costs

+ Custom set-up costs

Increases in revenue over time

+ Clients progress from proof of concept to full user of
the platform

+ Tiered pricing results in gradual revenue increases

3+ Year Growth

Total Revenue




Appendix




Q3 2022 results

(Amaunts in thausands, except MAUs and per share amounts)

Three Months Ended Nine Months Ended

September 30, Change September 30, changa

2022 2021 AMT % 2022 2021 AMT %
Revenue $72,706 464,984 $7,722 11.9% 216,039 $177,067 438,972 220%
Billings'"! 110,392 098,448 11,944 12.1% 316,361 260,102 56,259 216%
Gross Profit 26,018 24,504 1514 6.2% 79,223 67,177 12,046 17.9%
Adjusted contribution”! 35,143 31,625 3518 11.1% 103,043 85,596 17,447 20.4%
Net income {loss) attributable to common stackholders 6,267 (44,529) 50,796 nfa (86,85) (116,730) 29,745 (25.5%)
Net income (loss) per share (EPS), diluted 50.19 {$1.35) $1.54 n/a {S2.60) ($3.67) $1.07 (29.2%)
Adjusted EBITDAN ($12,708) (55,169) (57,539) nfa (539,030) (514,779)  ($24,251) nfa
Adjusted EBITDA margin'*2! (17.5%) (8.0%) 19.8%) nfa (18.1%) (8.3%) 19.7%) nfa
MNon-GAAP net loss'” (516,549) (510,971) ($5,578) n/a ($50,571) (533,702) (516,869) n/a
Non-GAAP net loss per share' (50.50) (50.33) (50.17) n/a (5L.51) (51.06) (50.45) nia
Cardlytics MAUS (in millions) 1847 170.6 141 8.3% 1812 1675 137 8.2%
Cardlytics ARPU 5036 5036 $0.00 nfa $L11 $1.03 $0.08 7.77%
Bridg ARR $22,115 812,734 $9,381 73.7% $22,115 $12,734 $9,381 73.7%

BITDA, non-GAAP N

d non-GAAP net [oss per share are non-GAAR measures, Reconciliations of these non-GAAP measures to the most comparable GAAP measures are included in the

these non-GAAP

ms

A divided by revenue.
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Guidance

(Amaunts in mifiians)

Q4 2022 Guidance

Billings!™ $120.0-$132.0
Revenue $80.0-$90.0
Adjusted Contribution!!* $38.0-544.0

(1) Billings and adjusted contribution are non-GAAP measures. Definitions of these non-GAAP measures are Included in the appendix to this presentation, A reconciliation of billings to GAAP revenue on a forward-looking hasis is presented below

@ under ] of Forecasted wwe to Bilings." & recanciliation of adjusted contribution to GAAP gross prafit on a forward-looking basis is not avallable withaut unreasonable efforts due ta the high variabilty,

complexity and low visibility with respect to the items excluded from this non-GAAP messure.
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Reconciliation of GAAP

revenue to billings

Cardlytics Platform
Revenue
Plus

Consumer Incentives
Billings
Bridg Platform
Revenue
Plus:

Consumer Incentives
Billings
Consolidated
Revenue
Plus:

Consumer Incentives

Billings

{Ameu

Three Months Ended

Mar 31, Jun 30, Sept 30, Dec31, Mar 31, Jun 30, Sept 30, Dec31, Mar 31, Jun30,  Sept30,
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022
545,509 $28,222 546,079 567,082 $53,230 556,763 362,075 586,686 563,983 $69,270 67,285
22,267 11,299 16,014 26,883 23,087 26,484 33,464 43,924 30,297 32,339 37,686
567,776 539,521 562,093 $93,965 576,317 583,247 595,539 $130,610 594,280 $101,609  $104,971

2 = - = - 52,090 52,909 $3363 £3,945 $6,135 $5,421

= ¥ ® 3 $2,090 $2,909 $3,363 $3,945 $6,135 5,421
$45,509 $28,222 $46,079 $67,082 $53,230 $58,853 $64,984 $90,049 $67,928 $75405  $72,706
22,267 11,299 16,014 26,883 23,087 26,484 33,464 43,924 30,297 32,339 37,686
$67,776 $39,521 $62,093 593,965 $76,317 485,337 598,448 $133,973 $98,225 107,744 $110,392




Reconciliation of GAAP gross
profit to adjusted contribution

Cardiytics Platform
Revenue
Minus:
Partner Share and other third-party costs
Delivery costs
Gross Profit

Phus:
Delivery costs
Deferred implementation costs
Adjusted contribution

Bridg Platform
Aevenue
Mincs:
Partner Share and other third-party costs
Delivery coste
Gross Profit

Plus:
Defivery costs
Adjusted contribution

Consolidated

Revenue

Mirus:
Partner Share and ather third-party costs
Deivery costs

Gross Prafit

Phus:
Delivery costs
Deferred imglementatien costs
Adjusted contribution

(Amounts in thousands)

Three Months Ended
Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sapt 30, Dec 31, Mar 31, Jun 30, Sept 30,
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022
545,509 s28222 346,079 $67,082 $53,230 456,763 $62,005 586,686 $63,986 468,270 $67,285
26,138 16,811 2,91 38,388 7 29,890 33929 ar2ra 35,027 39403 37399
3406 3499 3,458 3,907 3938 4337 4777 4618 4,907 6,311 7623
515,965 57912 314,610 S24,787 519,521 522,036 823369 834,794 524,049 52355 522263
3,406 3499 3,498 3,907 3938 4837 4777 4618 4907 6311 7.623
1,008 91 1641 358 882 730 731 1442 =
$20,379 £12.402 519,745 $29.552 524,341 $27.603 528,877 580,858 $28.956 529,867 $29.886
—_— —
$2,090 $2,909 53,363 53,845 $6,135 $5421
* # - 63 161 185 126 87T 164
. = : o 13 a0 162 st o
E < . - 51,116 $1,135 351369 32,193 53,407 %3755
a1 1613 1809 1626 1,502
- - - s2.027 52,748 33,178 33,819 $5,258 $5.257
$45,509 $28.222 346,079 $67,082 $53,230 558,853 $64,984 $90,049 $67.928 §75,405 72,706
26,138 16,811 nam 38,388 377 29,953 34,000 47,459 35,153 40,280 37563
3,406 3499 3,498 3,307 3938 5,748 5,390 6427 6533 8,162 9,125
$15,965 §7.912 514610 $24,787 s19521 $23152 $24,504 §36,163 $28242 426963 526018
300 s 2488 3507 3 5748 630 sazr o3 e s
108 P Lo s saz 70 A e =
S _smam  _ Slows  _ Sess  _ Sewi  _ Smen  _ Snels  _ Seou SR SRS _SEMI




Reconciliation of GAAP partner share and other
third-party costs to adjusted partner share and
other third-party costs

(Amounts in thousands)
‘Three Months Ended
Mar 31, Jun 30, Sept 30, Dec31, Mar 31, Jun30, Sept 30, Dec31, Mar 31, Jun3o,  Sept3o,
Cardlytics Platform 2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022
Partner Share and other third-party costs 526,138 $16811 327971 $38,388 $29,771 329,850 $33,929 47,274 $35,027 $39403  $37,399
Minus:
Deferred implementation costs 1,008 991 1641 958 882 730 731 1,442
Adjusted Partner Share and ather third-party costs 525,130 $15820 526,330 $37,430 528,889 529,160 533,198 545,832 535,027 839,403 537,399
Bridg Platform
Partner Share and other third-party costs - - $63 5161 5185 5126 5877 $164
Minus:
Deferred implementation costs
Adjusted Partner Share and other third-party costs 563 5161 5185 $126 5877 5164
Consolidated
Partner Share and other third-party costs 526,138 $16811  $27,971 38,388 $29771 529,983 534,090 447,459 $35,153 540,280  $37,563
Minus:
Deferred implementation costs 1,008 991 1641 958 882 730 731 1,442
Adjusted Partner Share and other third-party costs $25,130 $15,820 $26,330 $37,430 $28,889 $29,223 $33,359 546,017 $35,153 $40,280 $37,563

&
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Reconciliation of GAAP net
(loss) income to adjusted EBITDA

Met (loss) income

Plus:
Income tax benefit
Interest expense (income], net
Depreciation and amartization expense
Stock-based compensation expense
Foreign currency (gain} loss
Deferred implementation costs
Acquisition and integration costs (benefit)
Change in fair value of contingent consideration
Goodwill impairment
Restructuring and reduction of force

Adjusted EBITDA

(Amounts in thousands)

Three Months Ended

Mar 31, Jun 30, Sept 30, Dee31, Mar31,  Jun30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022
(513,531) ($19,758) ($15,356) ($6,777)  (524,895) ($47,306)  ($44,529) ($11,834) $33038  ($126,290)  $6,267
- - - - - - - (7,864) - (1,446) 2
(284) 10 283 3,039 3,045 3,078 3,193 3,247 947 879 580
2,331 1,545 1,933 2,017 3,065 8833 8375 9,598 9,871 10,356 10,468
4,126 9,108 11,578 7,584 7,248 13,337 16,830 12,849 13,585 12,842 5,767
1,886 8 (1,066) (2,377) (319) - 1,543 43 1,671 4,5 4,673
1,008 991 1641 958 882 730 731 1,442 - -
- - 7,030 14,182 1,714 1,446 (4,599) 2,197 11,867)
1,480 6,261 (6,367) (65,050} (2,968) (46,126)
- - - 83,149 -
482 403 331 47 - 713 958 7530
($3,982) ($7,693) (5987) 54,444 (53,944)  ($5,666) (85,169) $2,560 ($10,537)  ($15,785)  ($12,708)
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Reconciliation of adjusted contribution
to adjusted EBITDA {amounts n housond)

Three Months Ended
wmar 31, 30, sept 30, Bec3t, Mar3t, a0, sept 30, necay, wmar 31, nde,  sept3m,
Cardiytis Platiorm 200 020 020 020 21 2021 2001 2021 20 022 2022
djusied Contribuion ETEEy si2402 S84 Erery sl s 2877 san s e sasT | smess
Minus
Delvery casts 3406 a4 2438 2408 a8 g am 48 4507 631 T2s
Sales and marketing sxpeniz 0868 10408 1an 1A 120 16665 15460 17438 15508 20508 16528
Research and development expense 3t 3568 a8 agzr 6 aaer 0163 0531 w0360 1193 11682
(Genesai ant acminbiration expense 1084 17 1257 12787 1217 16454 19039 1508 19209 2nzm 19,558
Stock based campemation expense (#126) a0 11578 s [T TEREE 15821 ) (11935 (13588 15302)
Restructuing and rosaction of force ) qams) an e 1 =581 17:530)
Adjustod EBITOR [s3.87) 157691} 58] = (s38e) (s5ese) [ 58780 510,083 515618 _(s1ens)
Beidg Platform
dlustad Contribuion s2007 sa4s ss7 saats s5258 5,187
tinas
Devery carts v on 1612 1809 1526 i 1502
Sales and marketing oxpense 2 58 1264 1564 170 107 1760
Resaanch and davslopmant expacia = & 5 e 1280 131 168 2000
Ganersi and scmnistration axpenta z 2 an 104 1376 175 fas) a1
Stockbased campensstion sxpense - - 1151 n203) t6a) 11550) 1502 465
Restructuing and reduction o force - - - - - -
Adiusced TBTOA B - B - i511] 5931 s 154441 (51571
Consolidated
usted Contrbuion 037 $1240 519,743 sz EIETR 2 388 s s s A%
s
Dewery costs 319 3458 3498 395 s 5390 ezt 6533 8182 125
Sales o marketing expense 10405 a1 nan 13200 17063 16733 199 1768 2198 18,289
Research and development expense. 3966 4527 aszr s 8934 nan nan 12291 1358 13762
Ganers! sad seinstration expense 173 12757 12757 12175 16,588 20073 17085 w0425 2098 19372
Stock Based conpensation sxpense 108 f11.578) 157 cus {16830 {2309 (13585) 12842} 15767)
Resiruetusing and recucion of force 0| [E) ey - - [ - - {958} 7530
Adlusted EDITOA 53362 (e 5585 (s3a5) (G3sa) (5560 i55.1631 52560 510537 (515785 sie708]

&




Reconciliation of GAAP net income (loss)
to non-GAAP net loss
and non-GAAP net loss per share

inds, except per share am:

Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 2022 2021
Net income (loss) $6,267 ($44,529) ($86,985) ($116,730)
Plus:
Stock-based compensation expense 5767 16,830 32,194 37,415
Fareign currency loss (gain) 4,673 1,543 10,882 1,224
Acquisition and integration (benefit) costs (1,867) 1,714 (4,269) 22,926
Amortization of acquired intangibles 7.207 6,497 21,560 13,009
Change in fair value of cantingent consideration (46,126) 6,261 (114,144) 7,741
Gooduwill impairment . 83,149
Restructuring and reduction of force 7,530 713 8,488 713
Income tax benefit . (1,246)
Non-GAAP net loss (516,549) (510,971) ($50,571) ($33,702)
Weighted-average number of shares of common stock used in computing non-GAAP net loss per share:
Weighted-average common shares outstanding, diluted 33,269 33,101 33,455 31,802
Mon-GAAP net lass per share attributable to common stackhalders, diluted {50.50) {50.33) (51.51) {$1.06)
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Reconciliation of forecasted
GAAP revenue to billings

Consumer Incentives

Billings

Q4 2022 Guidance

$80.0 - 590.0

$40.0-$42.0

$120.0-$132.0
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Definitions

Adjusted contribution: Wie define adjusted contribution measures of the degree by which revenue genersted from our marketers exceeds the cost ta obtain the purchase data and the digital advertising space frem our partners. Adjusted

how on our platform generates incremental amounts to sugpart our salés and marketing, research and , general and admi and other i Adjusted
contribution is calculated by taking our total revenue less our Partner Share and other third-party costs exclusive of deferred implementation costs, which is a non-cash cost. Adjusted contribution does not take into account all costs associated
with generating revenue from advertising campaigns, incluing sales and marketing expenses, research and expenses, i 2nd admir expenses and other expenses, which we do ot take into consideration when making
decisions on how ta manage our advertising campaigns.

terest expense, net; and expense; stock-based expense; fo gain (loss); deferred i

Adjusted EBITDA: We define adjusted EBITDA as our (loss) income before incame taxe:

costs; restructuring and reduction of force; acquisition and integration costs (benefit); and change in fair value of contingent considerations.

Bridg ARR: We define ARR as the annualized GAAP revenue of the final month in the period presented for the Bridg platform, ARR shauld not be considered in isolation from, or as an alterative to, revenue prepared in accordance with GAAP. We
believe that AR is an indicater of the Bridg platfarm’s ability to generate future revenue fram existing clients

Cardlytics ARPU: We define ARPU as the total Cardlytics platform revenue generated in the applicable period calculated in accordance with GAAP, divided by the average number of MAUs in the applicable periad

Billings: Billings represents the gross amount billed to custamers and marketers for advertising campaigns in order to generate revenue. Cardiytics platform billings is recognized gross of bath Consumer Incentives and Partner Share. Cardlytics

platform GAAP revenue is racognized net of Consumer Incentives and gross of Partner Share. Bridg platform billings s the same as Bridg platform GAAP revenue

Campaign spend ratio: Wi define campaign spend ratio as the amount of spand from MAUs that is assaciated with the campalgns in which they were targeted with offers divided by the total amount of spend from MAUs in the industries in which
IMIAUS were targeted with offers during the applicable period.

Cardlytics MAUs; We define MAUs as targetable custamers or accounts that have logged in and visited online or mobile applications containing affers, apened an email containing an offer, or redeemed an offer from the Cardiytics platfarm during
amonthly period. We then calculate a monthly average of these MAUS for the periods presented

Monthly lag:

days: We define monthly log-in days as the number of days in which MAUs logged in and visited the online or mobile banking applications of, or pened an email cont

ing our offers from, our partners during a monthly periad. We
then calculate an average of the manthly log-in days for the periods presented.

Non-GAAP net loss: We define non-GAAP net loss as our net loss before stock-based compensation expense; foreign currency (gain) loss; acquisition and integration (benefit) costs; amortization of acquired intangibles; change in fair value of

contingent considerations; and restructuring and reduction of force. Notably, any impacts related to minimum Partr in connection with with certain Partners are not added back to net loss in order to calculate
adjusted EBITDA,

Non-GAAP net loss per share: We define nan-GAAR net lass per share as nan-GAAP net loss divided by GAAP weig = ling, diluted.

Offer a

ion rate: We define offer activation rate as the total number of offers activated by MAUs divided by the total number of offers served to MAUs in the applicable period.




Industry and account definitions

Agency Accounts

DTC

Entertainment

Exclusions

Grocery

Other

Restaurant

Retail

Subscription

Travel

Segment Constituents

Merchants on the Cardlytics platform in which we interact with an advertising agency that we believe holds significant influence over the decision-making
process as it relates to the design and management of advertising campaigns

Direct to consumer

Amusement Parks, Cinema,/Video, Concerts/Theater, Gaming, Golf, Miscellaneous Recreation Services, Museums/Parks, Radio, Sparting &

Sporting Venues/Other, Ticket Providers

Antique/Pawn, Charitable and Social Service Organizations, Courier/Freight/Storage, Gambling, Government, Lifestyle/ Social, Medical Services, Other
Educational, Schools

Convenience, Grocery
Business Services, Financial Institutions, Gyms/Fitness, Home/ Maintenance, Online Education/ Distance Learning, Other Services, Salon/Spa
Banquet/Caterers, Bars/Night Clubs/Taverns, Fast Food/ Quick Serve, Full Service Restaurants, Quick Serve Light Fares

Accessories, Apparel, Auto Services and Products, Beauty Products/Cosmetics, Books/ Magazine, Child/ Infant Care, Drug Store/Pharmacy, General/Multi-Line,
Home & Garden, Office Supplies, Other Retail, Pets, Shoes & Athletic Footwear, Specialty Gifts, Sporting & Outdoor Goods

Bundled, Insurance/Real Estate, Internet, Phone, Professional Services, Television

Airlines, Car Rental, Cruise Lines, Gas Stations, Hotels/Lodging, Other Travel, Parking Services, Personal Transportation, Tour Operators/Agencies, Travel
Aggregators and Agencies










